oaé/

THE

OV&SELL

YOUR FIPHI’NE TO OILFIELD EQUIPMENT & SERVICES
November 2008 $2.50

L E BT & :
| = = 5 &

visit us online at www.northernstar.ab.ca

CO2 Scrubber Captures Greenhouse Gas
Long Lake Partners Celebrate Grand Opening
TransCanada Ups Stake In Keystone & Beats the Street
Imperial Oil Foundation Supports Turtles, Trails and Tides




ues column

he upheaval in the financial markets has added a pile of new

pressures for business owners and managers. The hot buttons
are managing cash flow and operating costs while also holding onto
people and business volume.

But, amid this re-ordering of priorities, is anyone still think-
ing about the commitment to become more environmentally
conscious or has that been swept under the boardroom table as an
unnecessary frill?

As we reorganize our priorities, I suggest looking at our financial
challenges and our promises to the environment as one key initia-
tive. The two are connected.

For most companies, fuel is the largest operating expense and the

biggest contributor to pollution. Every day our cars, trucks and equip- 5

ment spew hundreds of tonnes of pollutants into the atmosphere.

But how can we cut fuel consumption without destroying
productivity? The answer is to think greener and become more re-
sponsible consumers. We must eliminate waste. When we eliminate
wasted fuel we have cut toxic emissions as well as lowering fuel
costs. Now, how do we eliminate wasted fuel?

There are a lot of choices and there is the right fit for you and
your company from better fuel management through better plan-
ning, to using new technology to measure and manage fuel con-
sumption and better training your drivers and operators. It all helps.

The biggest benefit to your company is,
without question, saving money.

Most people think it costs money to become more environmen-
tally friendly, but that is not true. Think about it this way: When you
use less fuel, you spend less money on fuel. Becoming more efficient
with your fuel consumption pays dividends to your company and the
environment rather than adding costs. As mentioned before, there are
lots of solutions to eliminating wasted fuel. Here are just a few:

Stop driving to card locks. Use an on-site refueller. When
you have fuel delivered to you, you eliminate wasted time and fuel.

Measure and manage your fuel consumption. You can’t
manage what you don’t measure. With the right information you
can calculate which piece of equipment is guilty of over consumption
and make the necessary changes.
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* Train your drivers and equipment operators to be more
fuel conscious. Bad driving habits waste fuel.

» Use technology to understand where you are efficient and
where you are wasteful. There are a number of choices available
to monitor engine performance so you can control fuel consumption.

* Cut pollution and switch to biofuels wherever necessary.
You can do this without any engine modifications.

Once you have made a decision to cut wasted fuel and pol-
lute less you have made huge strides towards becoming a leader in
changing business attitudes.

You have become a smarter company and there are big benefits.
A smart company attracts more attention and a better calibre of cli-
ents. Add this to your list of standard company benefits and you will
improve your corporate profile and enhance your market position.

As a smart company that has made a real decision to stop wasting
the world’s resources, you are making a contribution helping to
reduce the stress on our planet. You are helping to create a better
future for our children and grandchildren. This century will see new
heroes created and you will become one of those pioneers. Now
that’s something to tell your grandkids!

Even if you decide to use only one of the above tips to help re-
duce your company’s fuel consumption, you will be making a huge
impact on the environment.

By how much? Consider this. For every litre of fuel you burn
you generate 2.79 kilograms of greenhouse gases. For example, if
you decide to have your fleet refuelled on-site instead of driving to
a card lock, you eliminate at least 20 minutes of driving time to and
from the card lock. That’s 20 minutes your engines are not running,
20 minutes you are not consuming fuel and 20 minutes you are not
paying in non-productive labour costs.

How many times a week could you put cash back on to your
bottom line and cut emissions? It adds up to thousands of dollars
each month by cutting costs at a time when cash flow is critical.

Jack Lee is the President and CEO of 4Refue
Management. If you have any questions or comments about this ¢

can be reached at (604) 513-0386 or on line: AsktheExpert@drefuel.com.



