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Regis Corporation North American locations. Regis, 
the beauty industry’s global leader in beauty salons, 
hair restoration centers and cosmetology education, 
is using Spacenet’s managed network services and 
Prysm Pro network management appliance to provide 
integrated support and management for its business 
communication infrastructure. This infrastructure 
includes DSL, 3G, analog and digital voice, Wi-Fi and 
VPN networking at its beauty salon stores. 

Spacenet announced in August 2010 that it signed a 
contract with Valero, the largest independent refiner in 
North America, to serve as a provider for broadband 
network managed services and offer connectivity to its 
nationwide branded wholesale locations. Valero will 
be offering Spacenet’s broadband communications 
services to support their primary retail applications 
and network backup.

In addition to introducing our lowest price points for 
the StarBand line of broadband Internet services, 
Spacenet won an award of $7.5 Million from the 
Rural Utilities Service to provide broadband Internet 
services to rural unserved areas of Hawaii and 
Alaska. Spacenet was awarded federal grant funding 
from the Rural Utilities Service (RUS) under the 
American Recovery 
and Reinvestment 
Act.  The grant 
enables it to provide 
broadband service 
to rural unserved 
markets in Alaska 
and Hawaii through its 
“StarBand Open Skies” initiative, offering StarBand 
broadband-over-satellite service to these regions for 
$0 down, including equipment and installation, and an 
entry-level monthly service fee of $50, using custom 
versions of the Nova 1000 and 1500 products.

Spacenet announced in August 2010 the introduction 
of a new offer, called StarBundle, for its StarBand 
satellite Internet services. The new StarBundle 
program currently offers satellite equipment and 
installation for $0 after a $150 mail-in rebate is 
applied, and is available with all new StarBand 
Nova services, including Nova 500, 1000 and 
1500 purchases. The $0 down offer after a $150 
mail-in rebate is applied eliminates the initial upfront 

equipment and installation cost, enabling more 
customers across the country to have access to 
affordable broadband Internet service via satellite.

The Company is very optimistic about the changes 
made in 2010 and remains focused on keeping up this 
momentum in 2011.  In the upcoming year, Spacenet 
plans to continue with the focus on managed services 
for the enterprise market, including enhancements to 
our award winning Prysm Pro product. In addition, we 
will continue to build on the significant milestones made 
within the government division to serve the needs of 
federal, state and local, and civilian agencies. 

Andreas Georghiou is 
the CEO of Spacenet and 
brings more than  25 years 
of industry and leadership 
experience in the satellite and 
telecommunications sectors 
to the Company. Previous 
to Spacenet, Mr. Georghiou 
was the Chief Commercial 
Officer for SES Americom, 
and a member of Americom’s 
Management Committee. 

After eight to nine years of development, to 
experience first sales and field trials in 2008 and 
2009 of STAR-ISMS™ Lite and the field trials of 
its main product, then building up an alliance on 
a technical partnership agreement in 2010, joint 
displays at airshows — all is a dream come true.

The Company started promoting the STAR-ISMS 
before it was on the drawing boards after a patent had 
been applied for — demos and discussions at every 
airshow, major manufacturers and leading airlines, 
MRO’s, and more. After the first few minutes of, “can 
you really do that, how is that possible?,” the WOW 
factor strikes home once the product was ready for 
marketing and for trials in 2007/8. 
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Doubts remained for the first few minutes after the 
product was displayed — thereafter, it was the WOW 
factor. Today, with actual aircraft flying with the 
Company’s main and lite systems, the doubts have 

dissipated.
Enough 
about the 
past — 
the future 
appears 
most 
promising. 
The 
industry 
is moving 
towards the 
Company’s 
patented 
product. It 
is, indeed, 

unfortunate that events such as the AF 447 disaster 
bring market awareness of STAR-ISMS. However, 
one thing for sure is that the future risks of airline 
crashes will be reduced once the Company’s product 
is mandated and implemented. 

“Saving one life is more important to me than all the 
money one can make in a lifetime.” says Viraf Kapadia 
acting Chairman of the Board and Chief Executive Officer. 
STAR-ISMS improves safety and security, increases 
efficiency, helps save maintenance cost, brings better 
maintenance and flight awareness into play, offers 
improved operational control, improved maintenance 
and more timely early warning analysis, reduces 
airliner downtime, presents historical trend analysis, 
optimizes fuel management, and much, much more. 
Additionally, implementation would reduce the 
carbon footprint — for every Kilogram of fuel saved, 
approximately 3.2 KG of CO2 is not expended.

The future is bright — the Company expects to 
experience about 2,000 aircraft systems STAR-ISMS 
installed in five years. Star Navigation is this market 
segment for the long haul — the Company has many 
outside the box thinkers.

Mr. Viraf Kapadia is Star Navigation’s acting Chairman 
of the Board and Chief Executive Officer. He brings 
over 37 years of executive level experience in Europe, 
Asia, Middle East and North America in the fields of 
accounting, aviation, steel and building industry.

The STAR server unit

As 2010 closes, Stratos looks back with pride 
on a year marked by important milestones that 
further enhanced our position as a leading 
provider of mobile and fixed-site remote 
communications solutions. 

This was the first full year of operation as a wholly-
owned operating division of Inmarsat. As an 
independent subsidiary, the Company continues 
to demonstrate the commitment to being a multi-
technology service provider, helping meet clients’ 
complex networking requirements with solutions from 
Inmarsat, Iridium, and other leading companies. Stratos’ 
2010 growth strategy was successfully implemented by 
establishing new, substantial sales relationships with 
some of the world’s leading maritime, energy, mining, 
government and defense organizations.

One of this year’s most notable 
developments was the April 
introduction of Inmarsat’s 
new IsatPhone Pro handheld 
satellite phone. IsatPhone Pro 
offers a competitive alternative 
to the handheld, fixed, and 
maritime phone solutions now 
available in the marketplace. The 
service offers high-quality voice 
connectivity via small, affordable 
equipment — which is ideal for 
remote workers in the oil & gas, 
mining, government, media and 
first-responder communities.

Prior to the product’s introduction, Stratos already 
had received more than 2,000 advance orders and 
we were able to quickly meet customer demand after 
the June launch. In July, the first-ever IsatPhone Pro 
activation was accomplished for the Colorado Division 
of Emergency Management.
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